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GENERAL INFORMATION ABOUT THE SCHEDULE 

Th#s document conta#ns the RECOMMENDED BASIC RATE SCHEDULE proposed by the 
Actors' Un#on Vo#ce-Over Work#ng Group for unconvent#onal, alternat#ve, new med#a 
platforms, and rare 

vo#ce-over jobs. 

The pr#mary purpose of th#s tar#U #s to ass#st vo#ce actors #n determ#n#ng the#r fees for 
vo#ce act#ng jobs that are ‘outs#de the norm, wh#ch they have never done before’ that are 
oUered to them. 

The f#gures spec#f#ed #n the tar#U are #n Turk#sh L#ra. 

The f#gures stated #n the schedule are #n Turk#sh L#ra. These are the recommended net 
fees, exclud#ng any taxat#on, serv#ce charges, and s#m#lar #tems, and #t #s not 
recommended to go below them. 

The fees #ncluded #n the schedule cannot be #mposed on vo#ce actors as a ‘f#xed fee’ 
schedule. 

However, the fee recommendat#ons are just that—recommendat#ons—and #n no way 
prevent the vo#ce actor from sett#ng the#r fee above the amounts stated here. However, 
the fee recommendat#ons are adv#sory #n nature and do not #n any way prevent the vo#ce 
actor from sett#ng the#r fee above the rates spec#f#ed here#n. 

Th#s tar#U was updated #n January 2026. 

Payment must be made #n advance or on a monthly bas#s. Otherw#se, the payment 
per#od may not exceed 45 days from the date the work was performed. 

The recommended base rates #n the tar#U were establ#shed tak#ng #nto account the 
concern for protect#ng the value of the vo#ce actor's work, market cond#t#ons, s#m#lar 
examples around the world, and other cr#ter#a. 

When establ#sh#ng the recommended base rates #n the tar#U, cr#ter#a such as the 
concern for protect#ng the value of vo#ce actors' labor, market cond#t#ons, and 

s#m#lar examples around the world were taken #nto account. 



Cont#nued... 
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GENERAL INFORMATION ABOUT THE TARIFF 

The term “advert#s#ng fee,” wh#ch #s frequently used #n the tar#U, refers to each vo#ce 
actor 

MARGINAL WORK IN THE RATE 

➢ INTERNET AND SOCIAL MEDIA VOICEOVERS 

➢ Advert#sements (Internet) 

➢ Soc#al Med#a V#deos 

➢ CHANNEL INTRODUCTION AND PROMO VOICEOVERS 

➢ Channel / Platform Corporate Vo#ce 

➢ Themat#c Channel Vo#ce 

➢ Program Promot#on (Promo) 

➢ Program Vo#ce-over, Perforated, VTR 

➢ LIVE PERFORMANCE VOICE-OVERS 

➢ Stage Shows 

➢ Puppet Vo#ce-overs 

➢ APPLICATION VOICE-OVERS 

➢ Aud#obook 

➢ Aud#o Museum Gu#de 

➢ Nav#gat#on 

➢ Toy 

➢ Mob#le Appl#cat#on 

➢ Dramat#c Podcast 

➢ RADIO THEATER VOICEOVERS 

To be cont#nued... 

 



PAGE 4: 

MARGINAL WORK IN THE PRICE LIST (Cont#nued...) 

➢ CLOSED-CIRCUIT BROADCAST VOICEOVERS 

➢ MALL – Store, Publ#c Transportat#on Veh#cle Announcements 

➢ Internal V#deos 

➢ Theme Park Announcements and Promot#onal F#lms 

➢ Interact#ve In-Game Announcements 

➢ EDUCATIONAL TERMINOLOGICAL TEXT VOICE-OVERS 

➢ NEWSPAPER, MAGAZINE, COLUMN VOICE-OVERS 

➢ AUDIO DESCRIPTION 

➢ ADVERTISING AND PROMOTIONAL VOICE-OVERS 
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INTERNET AND SOCIAL MEDIA VOICE-OVERS 

Advert<sements (Internet) 

Brand/product advert#sements placed on platforms such as YouTube should be 
evaluated based on the advert#s#ng fee. 

In such cases, #f the advert#s#ng brand purchases broadcast#ng r#ghts for telev#s#on, 
rad#o, and soc#al med#a platforms as a package, a m#n#mum of 2 (two) advert#s#ng fees 
should be appl#ed. 

If the advert#sement #s to be publ#shed only on the #nternet and soc#al med#a, a 
m#n#mum of 1 advert#s#ng fee should be appl#ed. 

If the advert#sement #s only to be broadcast on the #nternet or soc#al med#a, at least 1 
advert#s#ng fee should be appl#ed. If #t #s to be broadcast as mult#ple advert#sements 
(e.g., 5-6 ‘bumpers’), at least 1 advert#s#ng fee + ½ advert#s#ng fee for each vers#on 
should be requested. 

Soc<al Med<a V<deos 

Th#s refers to v#deo-format content publ#shed on channels on s#tes such as YouTube 
w#th unl#m#ted access. 



Th#s content can reach thousands or even m#ll#ons of v#ews and can #nclude both 
brand/product sponsor advert#sements w#th#n the v#deo content and brand 
advert#sements that appear at certa#n #ntervals dur#ng v#ew#ng. 

Some channels oUer#ng th#s content on soc#al med#a are grow#ng rap#dly and requ#re 
Profess#onal Some channels oUer#ng th#s content on soc#al med#a are grow#ng rap#dly 
and requ#re Profess#onal vo#ce-over serv#ces. When a vo#ce-over job comes from a 
profess#onal channel owner who has secured sponsors for the#r content,has ad breaks 
dur#ng content v#ew#ng, and has hundreds of thousands of v#ews, the fee should be at 
least 1 advert#s#ng fee per project. 

Cont#nued.. 
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INTERNET AND SOCIAL MEDIA VOICE-OVERS 

Soc<al Med<a V<deos (Cont<nued...) 

For channels w#th h#gh v#ew counts and followers that produce more or#g#nal content, do 
not accept sponsorsh#ps for the#r v#deo content, and have unclear commerc#al elements 
but d#splay ad breaks dur#ng content v#ew#ng on platforms l#ke YouTube and s#m#lar 
channels, a m#n#mum of ½ ad break fee per project should be requested. 

Important Note! 

Vo#ceovers for an#mat#ons (domest#c, fore#gn), documentar#es, etc., produced solely for 
onl#ne release are no d#Uerent from those for convent#onal broadcast med#a or 
platforms. However, s#nce they can be v#ewed unl#m#ted t#mes and for unl#m#ted 
durat#ons on the platform where they are released, the vo#ceover art#st may request at 
least double the#r current fee for such projects. 
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CHANNEL INTRODUCTION AND PROMOTIONAL VOICE-OVERS 

Channel / Platform Corporate Vo<ce 

When determ#n#ng the fee for th#s category, #t #s recommended to request a m#n#mum 
monthly fee of 120,000 TL, tak#ng #nto account the workload, number of monthly 
announcements, frequency of work, and cond#t#ons. If the monthly workload or number 
of announcements #s not very h#gh, a fee based on the recommended rates #n the 
'Program Promot#onal Vo#ce/Promo' category may be requested for each vo#ceover 
p#ece.  

Themat<c Channel Vo<ce (Documentary, Cook<ng, Hobb<es, etc.) 



When determ#n#ng fees #n th#s category, work load, monthly number of announcements, 
work frequency, and When determ#n#ng the fee for th#s category, cons#der#ng the 
workload, monthly number of announcements, frequency of work, and 

cond#t#ons, #t #s recommended to request a m#n#mum monthly fee of 60,000 TL. If the 
monthly workload or number of announcements #s not very h#gh, you can request 
payment based on the recommended fees #n the 'Program Promo Vo#ce' category for 
each p#ece of vo#ceover work. 

Program Promot<on (Promo) 

Each project, each program, and each t#tle should be evaluated separately. A m#n#mum 
fee of 2,400 TL per p#ece #s recommended. Vers#ons are subject to add#t#onal fees. 

Cont#nued.. 
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CHANNEL INTRODUCTION AND PROMO VOICE-OVERS 

(Cont#nued...) 

Program OS-Vo<ce, Perforated, VTR 

Th#s category can be def#ned as the vo#ce-over actor record#ng the program text #n the 
stud#o before or after ed#t#ng. (E.g., We're Hav#ng D#nner, Sunday Magaz#ne, What Should 
I Wear Today? etc.) 

When determ#n#ng fees for vo#ceovers #n th#s category, please note that cr#ter#a such as 
the program's broadcast per#od, durat#on, content, and the length of the perforated texts 
must be taken #nto account. 

The f#gures here are reference f#gures and are recommended based on weekly broadcast 
per#ods. If the program #s to be da#ly, the budget cond#t#ons can be evaluated 
accord#ngly. 

The follow#ng recommended fees are per p#ece. Vers#ons are subject to add#t#onal fees: 

0 – 30 M#nutes 12,000 TL 

31 – 45 M#nutes 20,000 TL 

46 – 60 M#nutes 26,000 TL 

For vo#ceovers longer than 61 m#nutes, as you can see #n the recommended rates above, 
an add#t#onal fee of 6,000 TL #s recommended for every add#t#onal 15 m#nutes. 
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LIVE PERFORMANCE VOICEOVERS 



Stage Shows 

Th#s category #ncludes vo#ceovers that are pre-recorded and used #n l#ve performances 
and shows on stage.Songs are not #ncluded #n the recommended rates for th#s category; 
an add#t#onal fee should be requested per song.Songs are not #ncluded #n the 
recommended rates spec#f#ed for th#s category; an add#t#onal fee should be charged per 
song. The recommended rates are m#n#mum fees organ#zed accord#ng to role categor#es 
and are val#d for a one-year per#od for stage shows. If the l#ve stage show #s used for 
longer than one year,an add#t#onal fee of at least 50% of the recommended rate 
announced for the relevant year w#ll be charged annually. Recommended fees for the 
extras/rabarba category can be used for an unl#m#ted per#od. 

The recommended fees spec#f#ed below for th#s category are only val#d for vo#ceovers 
made for use #n l#ve stage performances. 

If these vo#ceovers are later used to create v#sual, aud#o, or d#g#tal works, a separate fee 
must be charged under a separate consent agreement.It #s recommended that fees be 
requested for each project #nd#v#dually, tak#ng #nto account the vo#ce actor's personal 
exper#ence, performance, sk#lls, and the scale of the product#on. 

Lead Role 60,000 TL 

Secondary Role 36,000 TL 

Th#rd Role 24,000 TL 

F#gurat#on/Extras 12,000 TL 

Test (Aud#t#on) 3200 TL 
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LIVE PERFORMANCE VOICE-OVERS 

Puppet Vo<ce-Over 

Th#s category #ncludes vo#ce-overs that are pre-recorded and used #n l#ve puppet shows 

performed on stage. 

L#ve vo#ce-over and puppet man#pulat#on dur#ng the show are not #ncluded #n the 

recommended fees spec#f#ed for th#s category. 

The recommended fees are m#n#mum fees organ#zed accord#ng to role categor#es and 
are val#d for a one-year per#od for stage shows. If the l#ve puppet show #s used for longer 
than one year, an add#t#onal fee of at least 50% of the recommended fee announced for 
the relevant year w#ll be charged each year. The recommended fees for the 
f#gurat#on/rabarba category can be used for an unl#m#ted per#od. 



The recommended fees for th#s category are only val#d for vo#ceovers created for use #n 
l#ve puppet shows. 

The recommended fees l#sted below for th#s category are only val#d for vo#ceovers made 
for use #n l#ve puppet shows. 

If these vo#ceovers are later used to create v#sual, aud#o, or d#g#tal works, a separate fee 
must be charged under a separate consent agreement. 

It #s recommended that fees be requested for each project #nd#v#dually, tak#ng #nto 
account the vo#ce actor's personal exper#ence, performance, and sk#lls. 

Lead Role 36,000 TL 

Secondary Role 24,000 TL 

Th#rd Role 16,000 TL 

F#gurat#on/Extras 8,000 TL 

Test (Aud#t#on) 3200 TL 
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APPLICATION VOICE-OVERS 

Aud<obook 

The follow#ng recommended base fees are per hour for completed record#ngs. For each 
book to be vo#ced that #s less than one hour #n length, at least these fees apply. M#nutes 
exceed#ng full hours are calculated us#ng the formula: hourly fee / 60. 

Stud#o Record#ng 4000 TL / Hour 

Home Record#ng 4800 TL / Hour 

Home Record#ng (Ed#ted) 6000 TL / Hour 

Aud#o Museum Gu#de 

The recommended base fee for narrat#ng an aud#o museum gu#de between 0 and 45 
m#nutes #s 40,000 TL. It #s recommended to request a spec#al pr#ce for durat#ons 
exceed#ng 45 m#nutes. 

Nav<gat<on 

Nav#gat#on record#ngs are charged based on the t#me spent #n the stud#o. 

It #s recommended to request at least f#ve commerc#al breaks for every three hours. For 
th#s type of appl#cat#on, 



we recommend us#ng a spec#f#c commerc#al break mult#pl#er for the durat#on of vo#ce 
usage (e.g., 6 commerc#al breaks for every three years). 

IMPORTANT NOTE: For all “art#f#c#al #ntell#gence”-based technolog#es and appl#cat#ons, 

we strongly recommend that you contact the un#on work#ng group and carefully rev#ew 
the #nformat#on, documents, etc. publ#shed by the un#on regard#ng art#f#c#al #ntell#gence. 

For such appl#cat#ons, t#me and med#a l#m#ts must be str#ctly enforced, and payment for 
usage must be requested at regular #ntervals (monthly/annually/every 3-5 years, etc.). In 
such appl#cat#ons, t#me and med#a l#m#ts must be str#ctly enforced, and payment for 
usage should be requ#red at regular #ntervals (monthly/annual/3-5 years, etc.). 
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APPLICATION VOICE-OVERS 

Toys 

Th#s category #ncludes vo#ce-overs for #nteract#ve toys. 

Songs are not #ncluded #n the recommended fees spec#f#ed for th#s category; an 
add#t#onal fee should be requested per song. 

The recommended fee #s at least 5 advert#s#ng spots and #s val#d for unl#m#ted use. 

The recommended fee spec#f#ed for th#s category #s only val#d for vo#ceovers made for 
use #n #nteract#ve toys. 

If these vo#ceovers are later used to create v#sual, aud#o, or d#g#tal works, an add#t#onal 
fee must be charged under a separate consent form. 

It #s recommended that fees be requested for each project #nd#v#dually, tak#ng #nto 
account the vo#ce actor's personal exper#ence, performance, and sk#lls. 

Mob<le Appl<cat<on 

A m#n#mum of 2 advert#s#ng spots for up to 10 pages, w#th an add#t#onal 1 advert#s#ng 
spot for each subsequent 1-5 page range. 

IMPORTANT NOTE: For all “art#f#c#al #ntell#gence”-based technolog#es and appl#cat#ons, 
we strongly recommend that you contact the un#on work#ng group and carefully rev#ew 
the #nformat#on, documents, etc. publ#shed by the un#on regard#ng art#f#c#al #ntell#gence. 

For such appl#cat#ons, t#me and med#a restr#ct#ons must be str#ctly enforced, and 
payment for regular usage (monthly/annual/3-5 years, etc.) must be requested. In such 

appl#cat#ons, t#me and med#a l#m#ts must be str#ctly enforced, and payment for usage 
must be requested at regular #ntervals(monthly/annual/3-5 years, etc.). 
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VOICE-OVER APPLICATIONS 

DRAMATIC PODCAST 

Role 

Grade 

Per M#nute 

Performance 

Fee 

Per M#nute Royalty Transfer Based on Usage Per#od 

Fees 

3 Years 

(30%) 5 Years (50%) 10 Years 

(100%) 

>10 Years 

(200%) 

Lead Role 320.00 TL 96.00 TL 160.00 TL 320.00 TL 640.00 TL 

Second Role 

240.00 TL 72.00 TL 120.00 TL 240.00 TL 480.00 TL 

Th#rd Role 

160.00 TL 48.00 TL 80.00 TL 160.00 TL 320.00 TL 

Sample Recommended Fee Calculat<on: 

For the lead vo#ceover role #n a 10-m#nute dramat#c podcast that w#ll rema#n on a#r for 5 
years,the recommended base fee #s: 10 M#nutes x (320.00 TL + 160.00 TL) = 4800.00 TL 

The recommended fees spec#f#ed are per m#nute performance fees. It #s recommended 
that royalt#es be charged at vary#ng percentages depend#ng on the durat#on the podcast 
w#ll rema#n on a#r. 

The durat#ons of usage fees and the percentages based on performance are spec#f#ed 
below 
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RADIO THEATER VOICEOVERS 

Cont#nued... 

In th#s category, #t #s recommended that, along w#th the recommended base 
performance fees,royalty fees be charged at vary#ng percentages based on the durat#on 
the rad#o theater w#ll rema#n on a#r. The royalty fees calculated based on performance 
fees and usage per#ods are shown #n the table below: 

Role.  Grade.  M#nute. Per.  Performance.  Fee 

M#nute-Based Fee Transfer Based on Usage Per#od. Fees 

3 Years 

(30%) 5 Years (50%) 10 Years 

(100%) 

>10 Years 

(200%) 

Lead Role 320.00 TL 96.00 TL 160.00 TL 320.00 TL 640.00 TL 

2nd Degree 

Role 240.00 TL 72.00 TL 120.00 TL 240.00 TL 480.00 TL 

Th#rd Role 

Role 160.00 TL 48.00 TL 80.00 TL 160.00 TL 320.00 TL 

Sample Recommended Fee Calculat<on: 

For the lead vo#ceover role #n a 10-m#nute rad#o play that w#ll be broadcast for 5 years, 

the recommended base fee #s: 10 M#nutes x (320.00 TL + 160.00 TL) = 4800.00 TL 

           Cont#nued.. 
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CLOSED-CIRCUIT BROADCAST VOICEOVERS 

Shopp<ng Malls – Stores, Publ<c Transportat<on Veh<cle Announcements 

For texts up to 10 pages, a m#n#mum of 2 advert#s#ng cred#ts are appl#ed, w#th an 
add#t#onal 1 advert#s#ng cred#t for each subsequent 1-5 page range. 

In-House V<deos 



For texts up to 10 pages, a m#n#mum of 2 advert#s#ng cred#ts are appl#ed, w#th an 
add#t#onal 1 advert#s#ng cred#t for each subsequent 1-5 page range. 

At least 2 advert#s#ng stamps for texts up to 10 pages, w#th an add#t#onal 1 advert#s#ng 
stamp for each subsequent 1-5 page range. 

Themat<c Park Announcements and Promot<onal F<lms 

At least 1 advert#s#ng stamp for texts up to 10 pages, w#th an add#t#onal ½ advert#s#ng 
stamp for each subsequent 1-5 page range.       

INTERACTIVE GAME ANNOUNCEMENTS 

Appl#cable to escape room games, etc. At least ½ advert#s#ng stamp #s appl#ed. 

Interact#ve In-Game Announcements 

Appl#es to escape room games, etc. At least ½ ad slot #s appl#ed. 
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EDUCATIONAL/TERMINOLOGICAL TEXT 

VOICE-OVERS 

Th#s category covers the vo#ce-over of educat#onal term#nolog#cal texts, drug leaflets, 
user manuals,med#cal texts, and s#m#lar texts. 

For texts up to 10 pages, a m#n#mum of 2 advert#s#ng cred#ts #s appl#ed, w#th an 
add#t#onal 1 advert#s#ng cred#t for each subsequent 1-5 page range. 

For educat#onal text vo#ceovers not covered by the above def#n#t#on: see 

“Vo#ceover Base Rate Schedule for D#g#tal Educat#on Projects” (current vers#on) 

NEWSPAPER, MAGAZINE, COLUMN VOICEOVERS 

Fees are calculated based on the f#n#shed record#ng t#me. 

A m#n#mum fee of 4000 TL appl#es to all vo#ceovers between 0 and 20 m#nutes. For 
vo#ceovers of 21m#nutes or longer, a m#n#mum add#t#onal fee of 200 TL appl#es for each 
m#nute over 20 m#nutes. 
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AUDIO DESCRIPTION 

Th#s category #ncludes vo#ceovers #n f#lms, ser#es, documentar#es, and s#m#lar 
aud#ov#sual works where an external vo#ce narrates (exclud#ng d#alogues) the sett#ng, 
t#me, characters, and s#lent events unfold#ng #n the story. 

The fee #s calculated based on the broadcast durat#on of the narrated v#sual (m#nutes). 



It #s calculated accord#ng to the broadcast durat#on (m#nutes) of the narrated v#sual. 

A m#n#mum performance fee of 49.00 TL per m#nute #s appl#ed, along w#th an add#t#onal 
r#ghts transfer fee. 

The fee appl#es to the ‘S#ngle Narrator’ role level def#ned #n the scope of the ‘Protocol on 
Narrat#on Rules and Determ#nat#on of Base Fees’. Th#s fee #s equal to the base 
performance fee def#ned for the ‘S#ngle Narrator’ role level under the ‘Protocol on 
Determ#n#ng Vo#ce-Over Rules and Base Fees’ and #s updated annually #n l#ne w#th the 
base performance fee #ncrease appl#ed under the protocol. 

The base performance fee #s subject to the ‘Protocol on Determ#n#ng Vo#ce-Over Rules 
and Base Fees’. 

Vo#ce-over narrat#on #s also subject to a r#ghts transfer fee. It #s recommended that the 
r#ghts transfer fee be calculated and requested at rates vary#ng accord#ng to the durat#on 
of the vo#ce-over to be performed. To v#ew the calculat#on method and r#ghts transfer 
percentages, you can access the protocol text at the follow#ng address: 

https://oyuncularsend#kas#.org/cal#smalar/cal#sma-alanlar#/studyo/ 
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ADVERTISING AND PROMOTIONAL VOICE-OVERS 

Vo#ce actors #n the advert#s#ng #ndustry generally work under contract w#th ‘Advert#s#ng 
Cast#ng Agenc#es’. 

These agenc#es are respons#ble for follow#ng the rules that apply to vo#ce actors, tak#ng 
#nto account #ndustry pract#ces. 

The advert#s#ng and promot#onal fee for the vo#ce actor #s also determ#ned jo#ntly by the 
agenc#es and the vo#ce actor. 

For th#s reason, we recommend that you work w#th a profess#onal agency #n the f#eld of 
advert#s#ng and promot#onal vo#ceovers. For th#s reason, we recommend work#ng w#th a 
profess#onal agency #n the f#eld of advert#s#ng and promot#onal vo#ceovers. 

In th#s rate l#st, we would l#ke to rem#nd vo#ce actors who do not work under contract 
w#th any agency, espec#ally #n the f#eld of advert#s#ng and promot#on, of the rules to be 
aware of. Accord#ngly: 

• The fee set for advert#s#ng f#lms #s val#d for 1 (one) year. At the end of th#s per#od, 

#f the advert#sement cont#nues to be broadcast, half (50%) of the fee for the new 
broadcast year shall be pa#d. Th#s fee appl#es only #f the advert#sement #s broadcast #n 
one country. If #t #s broadcast #n d#Uerent countr#es, half of the fee (50%) val#d for that 
year must be pa#d to the art#st for each country. 



• If a vo#ced work #s re-vo#ced for any reason before be#ng broadcast #n the relevant 
med#um,half of the vo#ce actor's fee val#d for that year (50%) must be pa#d add#t#onally 
as a rev#s#on fee. 

• If a short vers#on of a vo#ced work #s made w#thout the vo#ce actor hav#ng to return to 
the stud#o for any reason, half of the fee val#d for that year must be pa#d add#t#onally for 
each vers#on. 

If a short vers#on of the dubbed work #s made w#thout the vo#ce actor hav#ng to return to 
the stud#o, half of the vo#ce actor's fee appl#cable for that year (%50) must be pa#d 
add#t#onally as a vers#on fee for each vers#on. 

Cont#nued... 
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ADVERTISING AND PROMOTIONAL VOICE-OVERS 

(Cont#nued…) 

• If the vo#ced work #s not broadcast for any reason,half of the fee (50%) or the full fee 
should be pa#d, tak#ng #nto account the vo#ce actor's request regard#ng th#s s#tuat#on. 

• If the vo#ced work #s used #n a d#Uerent med#um (TV, rad#o, c#nema, #nternet, mob#le, 
bus, plane, a#rport,market, ATM, concert, open-a#r show, exh#b#t#on area, and s#m#lar 
closed-c#rcu#t and/or for advert#s#ng, promot#on, and s#m#lar purposes), half of the vo#ce 
actor's fee val#d for that year (50%) must be pa#d add#t#onally for each med#um. 

One fee must be pa#d for d#g#tal use, two fees for #ndoor use, and two fees for outdoor 
use. 

• If a project that has been vo#ced #s to be used #n a d#Uerent med#um and/or a short 
vers#on #s to be made, the vo#ce actor must re-vo#ce the project “by go#ng to the stud#o.” 

• If a vo#ce-over art#st #s requ#red to return to the stud#o to re-record a job due to #ts use 
#n a d#Uerent med#um and/or the creat#on of a short vers#on, an add#t#onal fee of 1 fee 
must be pa#d. 

• “Presents,” “separator,” and “gener#c” spots used #n advert#s#ng and program open#ngs 
and clos#ngs shall be pa#d at a rate of 2 fees. For each “cont#nu#ng-to be cont#nued” spot 
added to the “presented by” spots, an add#t#onal half fee (50%) must be pa#d. 

• The fee for a “tag on” commerc#al #s one fee. 

To be cont#nued... 
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ADVERTISING AND PROMOTIONAL VOICEOVERS 



(Cont<nued...) 

• For central, IVR, promot#onal f#lms, “advertor#als,” and s#m#lar non-advert#s#ng work, 
the fee #s determ#ned based on the nature, length, and area of use of the work. 

• Call centers, IVR, promot#onal f#lms, “advertor#als” and s#m#lar non-advert#s#ng work 
are pr#ced accord#ng to the nature, length and area of use of the work, but are not less 
than 2 stamps.Up to 10 pages are charged at 2 advert#s#ng stamps, w#th an add#t#onal 1 
advert#s#ng stamp appl#ed for each subsequent 1-5 page range. 

• For such work, an A4 page s#ze and 12-po#nt font should be used as a bas#s (1 page = 
200 words). For such projects, A4 page s#ze and 12-po#nt font should be used as a bas#s 

(1 page = 200 words). 

• The usage per#od of the dubb#ng recorded for call center and IVR vo#ceovers #s 
determ#ned by mutual agreement unless a contract #s s#gned. 

• For central vo#ceovers, branch names (based on the number of branches), IVN 
(callback announcements), personal#zed announcements, announcements for d#Uerent 
un#ts, and IVR must be pa#d separately, prov#ded that the fee #s not less than 2 (two) 

stamps outs#de the budget. 

• For “advertor#al” vo#ceovers, the budget #s determ#ned accord#ng to the durat#on of the 
f#lm. For f#lms up to 60 seconds #n length, 1 fee #s payable; for f#lms exceed#ng 60 
seconds, 2 fees are payable. 

• If a vo#ced project #s re-vo#ced after be#ng broadcast #n any med#um, the vo#ce actor's 
full fee (100%) for that year must be pa#d. 

To be cont#nued... 
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ADVERTISING AND PROMOTIONAL VOICEOVERS 

(Cont<nued…) 

• A vo#ceover job may be canceled by the stud#o and/or cl#ent, prov#ded that the vo#ce 
actor perform#ng the vo#ceover #s not#f#ed at least 1 (one) hour #n advance. 

• If an actor called for a vo#ceover #s sent back (w#thout the job be#ng completed) due to 
a reason attr#butable to the cl#ent, the vo#ce actor shall be pa#d half (50%) of the#r fee. 

If the actor called to the vo#ceover sess#on #s sent back due to a reason attr#butable to 
the cl#ent (w#thout the work be#ng performed), the vo#ceover actor must be pa#d half of 
the#r fee (%50). 



• The vo#ce actor's vo#ce can only be used for the spec#f#c project #n quest#on. If a vo#ce 
used for a product #s used #n d#Uerent products of the same brand or #n a new f#lm 
adaptat#on of the same product, the vo#ce actor's full fee for that year (100%) must be 
pa#d. 

• Spec#al agreements can be made for the advert#s#ng and promot#on of product groups 
conta#n#ng a large number of spots on a regular bas#s, w#th monthly or yearly job 
guarantees. 

• Spec#al agreements can be made for the advert#s#ng and promot#on of product groups 

(reta#l cha#ns, telecommun#cat#ons, etc.) that regularly #nclude a large number of spots 
w#th monthly or yearly job guarantees. It #s recommended that the fee per spot not fall 
below 0.5 of the fee. 

• Vo#ce actors' fees are #ncreased accord#ng to the cond#t#ons of the day, based on the 
calendar year. The vo#ce actor (together w#th the#r agency, #f any) dec#des on the rate of 
#ncrease or whether to #ncrease the fee. 
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